Consultancy
· Can translate information in well-argumented advices to the customer and is able to present realistic solutions or improvement activities in a convincing way Can get the customer to choose solutions and improvements.
· Can perform interventions (for example by means of workshops, presentations and coaching) at various target groups within and outside the company, so suggested improvements are realised and the effects are visible. Can respectfully deal with the persons from these target groups. 

· Can apply knowledge of intervention techniques in a practical way in the consultancy activities and can involve others – if the interventions cross the borders of his/her own or the organisation.
